
ORGANIZATIONAL RESOURCES – GRANT 
READINESS: 

Nonprofits are businesses. You will need to register as 
a business in your state, and then apply to the IRS for an 
Employee Identification Number. Only then, will you be 
ready to apply to the IRS for tax exempt status. (which 
allows donations to be tax deductible, and allows you to 
buy equipment, etc. without paying sales tax) Need 
help? Call SCORE or the Don Ryan Center for 
Innovation. They have experienced mentors who can 
walk you through the whole process. 

State of South Carolina Charity Registration - this is required of all organizations 
that ask for donations, even if already approved by the IRS. Also register any raffles at 
this site. Consultants (like me) also have to send them a list of all organizations who 
hire them. Not in South Carolina? Check for your state’s registration requirements 
here. 

File your 990-EZ tax return with the IRS - Probably you made less than 200K last 
year - so you can file the 990-EZ online. Many charities will post their 990 on their 
website for donors to find. It is also often posted on a Guidestar/Candid profile. This 
builds trust with donors, that you are "legit." 

Candid/Guidestar profile- they pull EINs from the IRS database – so you already 
have a profile on Candid if you have been approved as a 501c3 charity by the IRS. 
You will want to claim your profile, and then provide some basic information so you at 
least have a Bronze level of transparency. (I do write Guidestar profiles – it’s a core 
service to many of my packages.) These are important because there are major 
donors who simply go to Guidestar/Candid and search for charities based on their 
mission. 
 
Charity Navigator also reviews nonprofits. They only rate larger nonprofits, so you 
don’t have to worry about it if you are small. Still, they base their profiles on 
information publicly available, so make sure you have information for them to see on 
your website, etc. 
 
Identify what you do – and whom you serve. How is your non-profit making an 
impact today? If you do not have any programs yet for people, you can make 
advocacy a program (letting people know the need is good for fundraising) and also 
resources and links to other nonprofits you partner with. Looking for evidence-based 
programs to start? Try this site from Arnold Ventures. People have a hard time giving 
without seeing an impact TODAY, and how you are different from other 
organizations. 



 
Fundraising is a team sport - and your board is your team leadership. Board 
member and nonprofit leader trainings:  Non-profit Ready is free - and the trainings 
are solid. You can learn for free what best practices look like. I also recommend 
Pamela Grow’s services for one-person shops, or Rachel Muir of the Extraordinary 
Fundraisers League. Their services are affordable, and their emails are encouraging. 
(Of course, KWM Writing & Strategy also offers many services.) Bloomerang (see 
below) also has FREE webinars on ALL things non-profit fundraising. 
 
Community Foundation of the LowCountry grant opportunities: This great 
organization offers non profit capacity grants to pay for consultant services. You will 
have to attend their next grant application information session in order to apply, and I 
know others who have had solid help from their friendly staff. They want nonprofits to 
succeed! (And, at the information session, you will see many other grant 
opportunities!) (Not in the Lowcountry? Find a local community foundation here.) 
 
RESOURCES FOR FUNDRAISING AND MARKETING: 
 
GiveButter is a FREE online donation platform. They do ask donors for optional 
"tips" in the free option - which is how they keep it free. See if perhaps that can help 
you – their options include an online donation page, text-to-give and event/auction 
support. There are TOO MANY donation services out there - but this one is pretty 
functional. For donor tracking systems that are paid, I recommend Bloomerang. 
 
Website:  Make sure that your donation link is in the menu for your website - 
preferably a big button in the top right corner – in color! Don't forget to put the 
profiles and testimonials you post on social media on a page of your website. Need a 
website? I recommend Squarespace or Wix for a WYSIWYG site. Keep in mind that 
grant funders may go to your website to verify information, or even to find out more. 
Your site should avoid exaggerating impact, or a confusing array of (not quite ready 
for prime time) programs. Stick with the one or two programs you are already doing 
and share real time data about results. 
 
Canva is a graphic design software that is FREE for all nonprofits - just sign up with 
your EIN. They verify your tax exempt status, and then you get Canva Pro for FREE! 
You can even create a brand logo and colors kit – they explain how! 
 
On social media, make sure that you create a profile for your Non-profit - not 
your personal one.  In general, on social media, I recommend you post items that 
help people LEARN about your work, make them LAUGH, or that they just LOVE. 
Avoid controversy, for your audience. (This link to Hootsuite has great tips for social 
media for non-profits.) 
 



Giving Tuesday is November 28, 2023. Make use of Giving Tuesday support -  and 
test and re-test the link to your giving portal. Giving Tuesday has Canva post 
templates. And your friends can email their friends to give. 
 
 
How can I help you? I would love to hear more about your work – and how we could 
work together to grow your mission. 
 
Call me! 
406-750-5481 
 
Kristen McGuire 
KWM Writing & Strategy 
 

 


